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This report features hand picked examples
showing the best execution of the event.1 Best Practice right here

All of the main U.K. food retailers are featured in
this report; alongside discounters Aldi and Lidl.

Retailers featured 

All examples of advertising / signage used to
advertise the event from across U.K retail.

Point of Sale / Signage showcase 

Products that were developed for this event are
featured inside this report, driving innovation.

Products and Price and Promotions

Trends remain vital given the fast-moving nature
of the retail industry. We highlight the key trends
from across the market in this report.

Key Trends
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CHRISTMAS (CHEESE) - 2018
Hundreds of images showcasing retail best practice.
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Aldi & Lidl
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Strong claims on the pack by Aldi; handmade truckles (mixed cases) and their 
Exquisite 1000 day aged Gouda were great example of innovation.
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A good split between premium and core ranges in Cheese; premium Cheese 
selection looked strong as did their core range. Stilton also strong / priced well.
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Aldi are always strong in the core Truckles – noted a Christmas tree smoked 
premium truckle alongside core and other premium varieties. 
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Stilton Pot was featured at £2.99 – the price was much higher elsewhere. 
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A good range of Christmas Cheese across the added fresh range for the festive 
period – Gorgonzola, Stilton Pot and British Bowland premium cheese.
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Utilising mixed cases well to range a number of varieties of Cheese inside the one 
outer case. Cheese selections were also noted. 
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Regional Cheddars, Vintage Cheddar (note added value packaging) and a number 
of blended cheese lines were all featured for Christmas.
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Distinctive lines were well used by Lidl to highlight differentiation – Baked 
Camembert alongside a Potted Stilton offered real distinction for a discounter.
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M&S
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Red packaging denoted the core Christmas brie with other collection / premium 
lines noted in the range alongside potted varieties etc. 
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Lower prices were highlighted on the Cheese selections and other core lines –
Premium wine/cheese selections were featured alongside Delice au Chablis.
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A strong, wide ranging assortment of premium Cheese lines from across the 
continent – some varieties were not seen in other retailers. 
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Their core range in Red stood out well and offered a number of strong flavours / 
products including the Cheese Snowflake and a Cheese selection box.
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Their core cheeseboard at £8 offered reasonable value with a potted stilton noted 
alongside Jewelled topped Brie also.
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A number of Potted Cheese lines were noted; these offered a gifting option for 
customers. Their core range of Cheese selections also worked well for hosting.

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Preview generated by GroceryInsight.com ? Purchase full report for complete access



Sainsbury’s
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A fair range from Sainsbury’s; a good range of core products alongside some 
differentiation within premium – although packaging didn’t stand out well.
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Flavoured Cheese were featured strongly within the core space and offered an 
everyday trade up for Christmas. Gift sets = good value(?)
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A core Stilton Pot (Sainsbury’s retro branded) alongside half moon Stilton and a 
wide range of selections, gift sets and wrapped Truckles were noted.
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Packaging in some cases wasn’t strong enough and other lines felt over packaged 
– the gift set with Cheese/Crackers/Chutney was a good example.
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The Cheeseboard is a product that can appear poor value when you consider the 
cost of the Cheese alongside the board. Sainsbury’s were perhaps a little high in 

price.
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The wrapped premium truckles were barely notable as premium lines – plastic 
necessary(?) Core Camembert had good stand out by virtue of red packaging.
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Their gift sets were questionable value. Mini Cheese at £1 worked well, premium 
was difficult as the range wasn’t strong enough at all. 
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Tesco
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A strong range of Finest Cheese in the core aisle and also merchandised on the 
ends themselves. Gift sets and special products stood out really well.
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A number of options within the range – spanning continental cheese, core own 
label and a number of premium gifting lines too.
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There was some good differentiation in premium; the Port/Stilton stood out well 
as did their Cheese selection – Stilton was well priced also.
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Potted Stilton was noted in Tesco also under the premium tier; the British Cheese 
cake tower was excellent – showing good innovation in product.
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Whilst Finest was strong; the core range was equally strong with products offering 
value / quality alongside strong branding and packaging.
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Cheese selections were in the range across both premium and core tiers. The 
Chilli Cheddar line was a unique one in the market.
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A Christmas cake style topping for one Cheese, with a Aged finest Stilton and 
flavoured Cream Cheese / Black Pepper product also featured for Christmas. 
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While Stilton and Redcurrant swirl Cheese was another one that featured some 
innovation from Tesco – British message was strong throughout too.
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A cohesive theme throughout the core and Finest range – Tesco managed to 
differentiate well between the two tiers and offer innovation in both tiers.
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Waitrose
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A number of strong Cheeseboard based products in the range from Waitrose in 
2018 – the individual continental Cheese range remains popular too. 
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A mix of packaging here which wasn’t immediately clear – unless to distinguish 
between British and Continental? 

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Grocery Insight ? SAMPLE PREVIEW ? Not for redistribution

Preview generated by GroceryInsight.com ? Purchase full report for complete access



The planogram didn’t fit both Cheeseboard products on correctly; there was a 
price differential between the two lines also. Stilton star stood out nicely.
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The Violife Cheeseboard was sited next to core Cheese – could it have been 
highlighted for customers? ‘1’ Cheese collection looked to feature a lot of product.
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Mini Cheese trees were also good innovation – availability in continental Cheese 
wasn’t great close to Christmas. Customers making their own selections?
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The Violife free from board was a smart piece of ranging – as long as customers 
could find it. A Cheese ‘slate’ was noted alongside the selections.
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The ’basic’ Cheese truckles and other core lines for Christmas were well priced at 
£1 – merchandising in the plan was questionable for the rest of the shelf.
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Further innovation was noted on Blue Stilton pots (expensive v discounters) and 
soft Stilton / spreadable cheese in jars. 
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Traditional lines such as Christmas stilton were noted in the run; was there a need 
for both quarters and halves alongside the rest of the range?
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Some differentiation in Brie between the Somerset and French varieties – pack 
sizes were markedly different too. Did packaging distinguish between the two?
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The Purple on the Creamy Stilton label stood out well versus the pure ‘white’ 
packaging elsewhere. 2 for £4 Wensleydale almost seemed lost on its own.
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One was featured with a Winslade Cheese but the packaging didn’t stand out versus 
the “1” Badoz adjacent to it. Cornish Quartz was too high at £6 opening price.
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A festive Cheese stack was a good piece of innovation, if there was a bit too much 
Plastic featured. Three Cheese bake also stood out well in the run. 
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Looking for more from Grocery Insight?

How can we be of service? 

Looking for something else?

Email
happytohelp@groceryinsight.com

Request a free trial of 
StoreScape

Follow us on Twitter 
@Grocery_Insight & 

@dresserman

Seasonal event updates “StoreScape” features 200,000 retail images Updated Every WeekGrocery Insight ? SAMPLE PREVIEW ? Not for redistribution
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Thank You
G r o c e r y  I n s i g h t
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